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ABSTRACT


In this digital age, Global Education has evolved several times. The digital platforms have facilitated the students and academies to reach out world within few seconds. Therefore, the education sector has implemented digital marketing as an effective and efficient tool to adapt with needs of businesses and students as well.
Digital Marketing and its components have been emerging in new education sector to improve its business practices. Therefore, the institutions have been encouraged to promote these mechanisms and adopt them into corporate structures. The use of online strategies is to promote optimal channel to students. Thus, Digital Marketing has proven to be an ultimate tool to proactive excellence in the competition.
This paper highlights the purpose of digital marketing for new education sector (national and international) for the advancement of institution (Governmental or Private) and for practical approach to studies with quality education for the students through Digital Platforms and Virtual Learning. The educational institutes can explore new dimension via Digital Marketing to access global market in providing education and strengthening its global position by fulfilling global standards for education.
INTRODUCTION
The Gugliemo Marconi who invented the radio in 1896, was the world's first digital marketer. The Digital Marketing started a humble beginning from Offline Digital Marketing Channels for advertising like billboards, radio spots, and television advertisement and more, with the development of internet by Bob Kahn and Vint Cerf in the 1970s. The engineer Ray Tomlinson introduced digital marketing to world by sending the first-ever email in 1971. However, there are several marketing luminaries that made huge contribution to the field; few made the lasting impact to the field of marketing in the world. The well-known American professor “Philip Kotler” has penned more than 60 marketing books and is praised for his efforts of establishing marketing as a field of academic study, who is also called as “Father of Marketing”. He argued that marketing was an essential part of economics and proposed that demand for goods and services was not only influenced by price, but also by advertising, promotions, direct mail, retailers, and distribution channels.
The concept of digital marketing was first used in the 1990s, although at that time, it was mainly about advertising to consumers. However during the decades of 2000 to 2010, with the emergence of new social and mobile tools, the concept was expanded. It was transformed from an advertising oriented technique for user, to a concept of creating an experience that engages with them (Brosnan, 2012).
The digital revolution has changed the way of consumers perceives business strategies. From the age of finding out the day’s events on the morning news paper, to instant gratification with updates from social media, people’s perception has been shaped by a technology based bubble, whose access is limited to a digital platform (Ghotbifar, 2017).
The businesses started to implement strategies, so that media platforms can focus, interactive and measureable way of reaching consumers is known as Digital Marketing. By the time, it has turned into an essential tool to compete in market and it is consider being an effective tool to reach out potential consumers.
Digital Marketing is the marketing of products and services using digital technologies, mainly on the Internet, but also including smart phones, display advertising and any other digital medium. Digital Marketing methods such as Search Engine Optimization (SEO), Search Engine Marketing (SEM), Content Marketing,
Influencer Marketing, Content Automation, Campaign Marketing, Data Driven Marketing, E-Commerce Marketing, Social Media Marketing, Social Media Optimization, E-mail Direct Marketing, Display Advertising, Optical Disks and Games are becoming more common in advancing technology. It also extends to non- internet channels such as SMS, MMS, on hold tones and call back on mobile phones.
In education sector, Digital marketing is defined by use of numerous digital tactics and channels to connect with students, parents or guardians, researchers, faculties, and other institutions as prospective customers where they spend much of their time online to get admission in international universities, for examination preparations, for research purpose, webinar, educational conferences and many more. The website to educational business’s online branding assets such as digital advertising, institutional e-mail marketing, e-brochures, and e-library to name a few.
Digital Marketing uses the internet and information technology to extend and improves traditional marketing function. Its applicability is across various sectors, amongst them is education sector. In India, recently the media consumption has gone through variations. The statistical data reveals that, we currently have over 624.0 million internet users in January 2021 and 448.0 million is active social media users. The 90.9% of total population uses smart phones to access internet between the ages of 16 to 64. The student uses the digital platforms for study, career counseling, and virtual classes. The academies uses the platform for the expansion of their institution, attract students, career guidance, promotion, global market access and others. With the interference of Digital India Campaign in 2015, launched by Government of India, with an objective of connecting rural areas with high speed internet networks and improving digital literacy. The campaign has widened the scope of digital marketing across country rapidly via free distribution of smart phones, tablets, and laptops to underprivileged students from Government. As a result, the campaign gained popularity among students and their parents, which made them to explore the virtual world of education. The success of Digital India Campaign within Indian boundaries and overseas unleashed the new dawn of education with digital marketing.
Background and Review of Literature
Traditional outbound marketing quite understandably gets faded out in these respects as compared with the growing field of inbound marketing based on technology- driven digital media. Marketing using a platform or digital marketing generates a ‘PULL FACTOR’ in an open and convenient environment. Formally, Digital Marketing is defined as “The practice of promoting product and services in an innovative way, using primarily database driven distribution channels to reach consumers and customers timely, relevant personal and cost effective manner is known in the theory and practice as digital marketing”(Wsi 2013).
Direct Marketing has turned into an essential tool to compete in the market. Since everyone is unintentionally immersed into digital era, its usage is the most efficient tool to reach potential consumers (Kannan, 2017)
Digital Marketing has expanded the boundaries of education. In this era, educational institutions from all over the world are no longer finding it difficult to market themselves to their audience or suffer from a lack of brand awareness. Due to the big spread of information, educational institutions have the chance to show the opportunities that students could get from the service they provide, not only in the country but in a world-wide market (PATRUTIU BALTES, 2015).
It is suggest that “educator and educational institutions, among other, have framed efforts to teach people to avoid making mistake in credibility and judgments with heading of information quality”. It is generally observed that user’s generated content has greater impact on overall perception of brand in consumer’s mind.
“The development in online marketing would be a valuable addition to researchers and academicians, as it is a useful theory for practitioners, advertisers and entrepreneurs”.(Gangeshwar D.K. ,2013).
The recent development in digital marketing, e-commerce, virtual learning, and digital education can prove that, India will be among the countries to transform its economy to trillion dollars economy as targeted by Indian Government with the help of Digital Marketing in various sector in that vital educational digital marketing strategies can play key role.
Channels of Digital Marketing in Education
Search Engine Optimization
The search engine marketing (SEO) refers to the process of improving your site’s organic traffic and ranking on search engine such as Google, Bing, and others. It consist of Websites, Blogs, and Info Graphics which rank on top in search engine result page, as a result it increases the amount of traffic on website receives. This includes creating high – quality content in addition to monitoring site’s technical health, gaining links from other sites to sites, maintaining site’s local search presence, and more.
In education sector, search engine optimization (SEO) is crucial to the success of higher education programs and enrollments, but it is one of the most overlooked portions of an effective marketing ecosystem. Increasingly, students are searching for specific schools and colleges or programs online. In fact, according to Tsunela, “67% of internet users use search engines as their first source of information for higher education institutions”. It helps to increase the visibility of college or university’s website, boosts organic search traffic, enhances user experience, and, ultimately, drives inquiries and enrollments.
 Social Media Marketing
Social media marketing (SMM) uses social media as the platforms on which users build social networks and share information to build a company's brand, increase sales, and drive website traffic. Social media and technology are integral parts of daily life, and integrating the use of these into the classroom is more natural than before. Each social media platform like YouTube, face book, wats app, meet, zoom, LinkedIn, twitter, Instagram, pinterest and others offers many different ways to be used in the classroom, from sharing announcements to holding live lectures, and so much more.
Social media provides a smoother, more direct communication tool between students, teachers and parents, who can check in and ask or respond to questions. Social media allows for more e-learning opportunities as well. As remote jobs and online classes are becoming more popular, training students to work from a distance is an important lesson, and social media can help with that. It’s important to understand the impact of it, so let’s believe that it will help students in getting advance education with the help of technology.
As for the higher education institutions sector, it is considered one of the most important sector in developed countries like India because of its great contributions to the development process. The researcher used the systematic review analysis to summarize, identify and assess researches.
Influencer Marketing
The world is currently witnessing a new-age reality. Digital and social media marketing have transformed the way businesses and brands promote their services and products. Influencer marketing is one such avenue that has been a boon for several brands – both domestically and internationally. According to an estimate by Business Insider Intelligence, implementing an influencer marketing strategy was worth $8 billion in 2019 and is expected to grow to $15 billion worth of industry by 2022. Researchs in India says that the country’s influencer market is estimated at
$75-150 million a year. The statistics prove how rapidly this avenue of marketing is advancing. Fashion, beauty, lifestyle, and travel are some of the major domains that have progressed significantly with the help of influencer marketing. The 57% of beauty and fashion companies has employed Influencer Marketing for enhanced brand engagement.
Influencer marketing is currently the most effective means for businesses to promote brand awareness among their target audience. During the Covid-19 pandemic as people were confined to their homes. With this enormous growth in digitalization, social media users tend to prefer products and services recommended by prominent personalities in online spaces. The Covid-19 pandemic has changed the entire structure of the educational sector. Globally, 1.3 billion students have suffered due to the closure of educational institutions. Students and teachers have been forced to adapt to remote and digital teaching and learning methods. Several institutions have not been successful in this digital shift. Moreover, the pandemic proved to be a litmus test for several institutions and the kind of teaching they provide.
Educational institutions and platforms can reach such individuals through influencer marketing for ed-tech brands. Professional advisors, consultants, members of a governing educational board, educational experts, renowned teachers, opinion makers, and other like-minded individuals who have a solid follower base on social
media can help educational institutions develop and grow their brand reach. Vedantu, an online learning platform, significantly enhanced its online presence through an Influencer Campaign, where mom influencers drove parents’ trust in coding for kids with more than 200k views on Instagram. This resulted in increased engagement and brand awareness for the brand.
Content Marketing
Content marketing is a strategic marketing approach focused on creating and distributing valuable, relevant, and consistent content to attract and retain a clearly defined audience and, ultimately, to drive profitable customer action. The vast majority of marketers are using content marketing. In fact, it is used by many prominent organizations in the world, including P&G, Microsoft, Cisco Systems, and John Deere.
In education sector, sharing content that is diverse, consistent and engaging can really help to boost educational institution’s brand presence and lead to a noticeable increase in enquiries. In order to compete with institutions across the globe, universities and educational institutions must invest time and effort into quality content marketing. The first point of contact between a prospective student and a university or institute nowadays is likely to be through some form of online content - a social media post, a video or a blog post. There’s so much you can do creatively with content marketing and new technology is making processes easier for everyone. Some mediums are more effective than others and some have more longevity. So, one must invest time to develop content on blog-posts, video, e-books, socialmedia, info-graphics and virtual tours.
E-Mail Marketing
Email marketing is a way to promote products or services through email. As it is a top digital media channel, and it is important for customer’s acquisition and retention. It is a direct marketing channel that lets businesses share new products, sales, and updates with customers on their contact list. Its high ROI makes it crucial to most businesses’ overall inbound strategy. Modern email marketing has moved away from one-size-fits- all mass mailings and instead focuses on consent, segmentation, and personalization. This may sound time-consuming, but in long run, a well-designed email marketing strategy not only drives sales, but helps build a community around your brand and also cost effective. 72% of the millennial consider email as the preferred means of
communication with a business. An Email Statistics Report by Radicati says that 3 billion people uses the email. For every $1 spent on email marketing, an average ROI of $38 is expected by the marketers.
Email Marketing far from being an outdated mode of communication. The data reveal the significance of university email marketing and its long-lasting impact. In the era of a digital revolution, when everyone is active on the internet, the consequences of ignoring email marketing can be massive. The email marketing for academia must be an integral component of the digital marketing mix of the universities to maximize the reach.
Every student opting for higher education uses a smart phone and studies show that 73% of people of age from 18-24 check their emails on phones. Email marketing proves to be a strategic step when it comes to increasing the diversity, profitability and quality of the admissions in the institute. The statistics say that 53% of the students find email messages from colleges highly influential and 80% reveal that such emails contain reliable information about the institutes.
Current Status of Digital Marketing in Indian Education Sector
In India, the Internet service was launched on August 15, 1995, by VSNL (Videsh Sanchar Nigam Limited). Since, digital marketing started to spread its wings in Indian economy. This was the first initial step that led to the digital marketing revolution in India. Since then it has evolved according to the requirement of social and economic needs. Digital marketing is a marketing strategy to promote products and services online and offline with the help of digital platforms.
On 1st July 2015, the Government of India launched a flagship program known as “Digital India” to transform India into a digitally empowered society and knowledge economy with a motto of “Power to Empower”. The objective of the program is to provide availability of high speed internet as a core utility for delivery of services to citizens, cradle to grave digital identity that is unique, lifelong, online and authenticable to every citizen, mobile phone & bank account enabling citizen participation in digital & financial space, easy access to a Common Service Centre, shareable private space on a public cloud, safe and secure cyber-space. For empowering citizens with universal digital literacy, universally accessible digital resources, availability of digital resources / services in Indian languages,
collaborative digital platforms for participative governance, citizens not required to physically submit Govt. documents / certificates. Thus, the Digital India Campaign led the govt. to facilitate the rural India with high speed internet networks and improving digital literacy. The states like Madhya Pradesh, Uttar Pradesh and more launched the schemes to distribute smart phones, tablets, and laptops to topper students as award for excellence in academic results, such schemes influence Indian economy toward the Digitalization.
The Digitalization of Indian economy led the people to get socially aware of the activities going around the world. Similarly, it helped economy to maintain its position during the crises like COVID-19 pandemic. The governmental programs like UPI (Unified Payment Interface), Arogya Setu launched under Digital India campaign managed to save India from the pandemic and monetary difficulties.
The digital platforms like universities websites, college websites, admission portals, examination portals provide one click delivery of true information about admission, process of various examinations entrance test, e-books etc. directly from the educational institutions and universities without filtration of material information. It facilitates the students to take correct decision about their education and career. During the COVID-19 Pandemic, Digital Study Platforms helped students to continue their studies with the help of Virtual Learning i.e. by taking video lecture, virtual assessment and examination, webinar, conferences etc. Virtual learning is a learning experience that is enhanced through utilizing computers or the internet based facilities of the educational organization. It is a unique way through which many institutes and universities impart education to the students effectively. It aims at creative interactions, active learning, plan courses, taking notes and other study ideas.
In India, the educational digital platforms for every students is to access true information directly from the Government Educational Websites and Portals like UGC, CBSE, NTA, and others to showcase transparency between students and institutions, which gives information about the educational schemes, courses offered, e-library, list of government and private institutes, list of universities across country etc. These platforms work as a gap filler between institutions and students, which provides a guide to follow rules and regulations to educational institutions under the leadership of Central Government. The guidelines, rules, official gazette
notification is to update educational institution about timely dispose of factual information. So, it can manage academic discipline accordingly.
Government Initiatives for Smooth Conduct of E-Learning
Several initiatives have been taken to enable online education in India such as:
E-PG Pathshala: An initiative of the Ministry of Human Resource Development to provide e-content for studies.
SWAYAM: It provides for an integrated platform for online courses.
NEAT: It aims to use Artificial Intelligence (AI) to make learning more personalized and customized as per the requirements of the learner
Other initiatives include: National Project on Technology Enhanced Learning (NPTEL), National Knowledge Network, (NKN), and National Academic Depository (NAD), among others.
PRAGYATA: The Ministry of Human Resource Development (MHRD) released guidelines on digital education title PRAGYATA
Under the PRAGYATA guidelines, only 30 minutes of screen time per day for interacting with parents is recommended for kindergarten, nursery and pre-school.
Schools can hold live online classes for a maximum of 1.5 hours per day for Classes 1-8, and 3 hours per day for Classes 9-12.
National Program on Technology Enhanced Learning
The NPTEL is a project of MHRD initiated by seven Indian Institutes of Technology (IIT), along with the Indian Institute of Science Bangalore.
It was created in 2003 to provide online education.
The aim was to have web and video courses in engineering, sciences, and management.
Opportunities in Digital Marketing for Education
Professional Bloggers
There are many digital marketing professionals choose full time blogging as their career choice. With dedication and hard work, many professionals are now successful bloggers in their chosen discipline. Bloggers can generate income with advertising & affiliate marketing strategies. Similarly, in education sector, one may choose to become an educator through writing and providing the subjective information to others and can generate income from advertising and promotion.
Start Freelancing Services
Freelancing is the concept of offering your services to clients as an individual. Sitting at your home or office you can build your clients globally. In education, an individual may start its own online classes; develop an application for education purpose etc. Many online freelancing services provider gives great platform to start freelancing career.
Start your own agency
One having an experience in managing a business has resources and contacts, such a person can start own full-time digital marketing agency. With agency, a person can build marketing strategies for clients and implement them with digital marketing tools. For education sector, a person may develop an application, website, blog and channel with help of such an agency, that can deliver the services to the client who wants to earn reasonable amount.
Become a You Tuber
A person can choose to become a full-time You Tuber in a chosen discipline. The person needs to focus on the quality of content and building own audience base on YouTube. Once you start getting subscribers and views, you can make money with YouTube monetization program. If a person chooses to become You Tuber in education field he/she can attract a bunch of crowd by posting educational informative videos, so that others can get free knowledge by simply subscription, views and likes.
Online Careers for Professionals/Students
Learning digital marketing tools will open a door to many new online opportunities, while studying or working in your present job. The many digital marketers have built their personal brand by becoming a social media influencer. Students can work part- time online for various digital marketing agencies.
Trainer or Coach
A passionate person about teaching and having prior teaching experience willing to share knowledge with others, and can build a great career as Digital Marketing Trainer/Online Coach. To become a quality trainer one must develop in-depth practical understanding of each topic and work on real-time projects before delivering training. Become an online or classroom trainer only after getting adequate amount of experience with all the technologies.
Conclusion
Digital marketing is the best method of impressing the students as they indulge themselves in searching online for educational and training courses. These day’s students spend more time surfing the internet rather than reading the newspaper or watching television. Parents and guardians have started to judge an institute based on its website and online presence. So it is very important for an educational institute to keep in mind about the fact that internet users do not go beyond the first three pages of the search engines to gather information. It helps education institutes in India or abroad to increase their web traffic by providing services like SEO, SEM – PPC, SMO, and Website Designing.
The use of digital marketing in the education helps in formulating and executing marketing strategy in growing global market demand of education service providers. Traditional marketing is totally different from Digital Marketing as it provides modern approach towards education with involvement of computer, mobile phone, smart gadgets and internet facility. Education is seen as main door to step toward successful career and better life: however this door is not being considered by some because of age, gender biasness, and lack of money to pursue education. To facilitate education to every individual, that no one shall be deprived of privilege to education. Thus, Digital Marketing in Education sector provide various platforms for students and people to study whenever they want, whatever they want to study, how they want to study, anytime, anywhere and any place at competitive prices. It does not
limit the education to privilege people only, rich or poor they both can study without any gender biasness. Many economist is of the view that education is directly correlated with economic growth and stability i.e. counties flourish when their education sector flourish.
The study tries to discover the various dimensions and approach towards Digital Marketing to strengthen the education fabric with current digital marketing trends. The introduction of new advanced technology as Artificial Intelligence (AI) and smart gadgets provides broader view for students, teacher, professionals and others. Marketer can use digital marketing as a tool to promote education sector in every prospect, as it can be customized, efficient and updated timely, cost effective. The digital marketing tools can track the performance of digital movement. Online marketing tools can help in measuring the effectiveness of digital marketing in education and can boost educational goals. It is high time for every institute to follow long term digital plan carefully, so that it can fulfill the objective of brand identity and presence.
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